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	Post Details
	Last Updated 21/05/2023

	Job Title:
	Marketing Manager 

	Job Family 
	Professional Services
	Level 4

	Responsible to
	Head of Commercial Services

	Responsible for (Staff)
	Marketing & Communications Executive (Sales), Marketing & Communications Executive (Engagement), Marketing & Communications Officer (Professional Sport) 

	Job Purpose Statement
As a senior member of the Commercial Services department, the Marketing Manager will help achieve commercial goals by creating and delivering innovative marketing campaigns to support our product portfolio across the key revenue generating areas of membership, facility hire, participation courses, events and franchise ticket sales.
Overall responsibility for managing the complete campaign cycles including robust budgetary planning and measurement based on ROI, determining content and creative, media planning, social engagement and PR, and effectively adapting campaigns to optimise and achieve commercial targets in a fast-paced environment.
You will lead on strategically determining departmental priorities and timelines in line with the commercial strategy, mapping all activity annually and attributing proportionate spend across all revenue generating areas from the marketing budget incorporating all areas of the full marketing mix.

Set measurable team KPI’s including strategic objectives in line with the commercial strategy, and report regularly on performance. 
We are looking for an experienced marketing professional, particularly in insights driven marketing, with a proven track record in new product launches, campaign management, budget management, customer retention and team management. 
Responsible for a team of three, you will ensure their remit is in line with the commercial business objectives at all times and that the quality of all marketing output exceeds expectations in terms of quality and results. 

	Problem Solving, Accountability and Dimensions of the role 

	The post holder has specific responsibility within a clearly defined area of operation for supporting a range of new and ongoing marketing projects, campaigns and events, alongside direct responsibility for content generation and providing administrative support to the Head of Commercial Services. 
The post holder will, with the support of colleagues from the wider Commercial Services Department, encourage a pro-active commercial culture, with an emphasis on targeted digital marketing methods and a necessity to deliver measurable, content-led campaigns and initiatives. 
The post holder will be a confident face-to-face communicator able to develop positive working relationships with a range of key stakeholders, including Surrey Sports Park colleagues, University of Surrey staff and students, creative agencies, commercial partners and the media.

The post holder is expected to provide regular feedback and reports on their progress against tasks and objectives, and take a pro-active approach bringing new ideas and opportunities to the table regarding new products and services, specifically to drive revenues and increase profitability. 
The post holder may be required to suggest improvements or developments to current working practices in consultation with their manager, in order to ensure the smooth running of the service they provide. 

This post involves both direct line management and budgetary responsibility.


	This job purpose reflects the core activities of the post. As SSP and the post-holder develop, there will inevitably be some changes to the duties for which the post is responsible, and possibly to the emphasis of the post itself. SSP expects that the post-holder will recognise this and will adopt a flexible approach to work. This could include undertaking relevant training where necessary. 

Should significant changes to the job purpose become necessary, the post-holder will be consulted and the changes reflected in a revised job purpose.

	Person Specification This section describes the sum total of knowledge, experience & competence required by the post holder that is necessary for standard acceptable performance in carrying out this role.

	Qualifications and Professional Memberships
	

	Degree, HND, NVQ 4 qualified or equivalent in relevant subject/relevant formal training, plus a number of years experience
Or:

Broad vocational experience, acquired through a combination of job-related vocational training and considerable on-the-job experience, demonstrating development through involvement in a series of progressively more demanding relevant work/roles.
	E
       


	Technical Competencies (Experience and Knowledge) This section contains the level of competency required to carry out the role (please refer to the Competency Framework for clarification where needed and the Job Matching Guidance).
	Essential/
Desirable
	Level

1-3

	Experience in developing and implementing marketing plans, marketing communications plans and content generation plans. 
	E
	3

	Experience in mapping marketing plans, activation timelines and spend in line with budget and revenue targets. 
	E
	2

	Experience in identifying news stories and writing press releases.
	E
	3

	Experience of writing copy for different purposes/audiences.
	E
	2

	An interest in and ability in filming using video cameras, still cameras, equipment and editing software.
	D
	N/A

	Excellent IT skills including working knowledge of Mac, Microsoft Office including Outlook, Word and Powerpoint
	E
	3

	Working knowledge of Adobe Creative Suite including Photoshop and InDesign
	E
	2

	Experience with working on email campaign and CRM software such as Hubspot
	E
	3

	Experience managing / working on content for social media channels 
	E
	3

	Experience working with design of publicity print materials /digital graphics
	E
	3

	Experience using website content management systems
	E
	3

	Accuracy and attention to detail
	E
	3

	Ability to use initiative in dealing with issues, as well as a flexible approach to work.
	E
	2

	Experience of managing a team of people.
	E
	3

	Keen interest in sport, health and fitness, sporting events and competitions.
	E
	3

	Knowledge or experience of University sport.
	D
	N/A

	Special Requirements: 
	Essential/
Desirable

	Flexibility to work during antisocial hours including early mornings, late evenings and weekends
	E

	Core Competencies This section contains the level of competency required to carry out this role. (Please refer to the competency framework for clarification where needed). n/a (not applicable) should be placed, where the competency is not a requirement of the grade.
	Level

1-3

	Communication

Adaptability / Flexibility

Customer/Client service and support
Planning and Organising

Teamwork

Continuous Improvement

Problem Solving and Decision Making Skills

Leadership /Management
Creative and Analytical Thinking

Influencing, Persuasion and Negotiation Skills

Strategic Thinking 
	3
2
2
3
3
2
2
3
3
2
2

	Organisational/Departmental Information & Key Relationships

	All staff are expected to:

Positively support equality of opportunity and equity of treatment to colleagues and students in accordance with the Surrey Sports Park Equal Opportunities Policy.

Help maintain a safe working environment by:

· Attending training in Health and Safety requirements as necessary, both on appointment and as changes in duties and techniques demand.

· Following local codes of safe working practices and the Surrey Sports Park Health and Safety Policy.

· Excellent environmental performance is a strategic objective for the Surrey Sports Park. All staff are encouraged to work to achieve the aims of our Environmental Policy and promote awareness to colleagues and students. 
Undertake such other duties within the scope of the post as may be requested by your Manager. 



	Key Responsibilities

This document is not designed to be a list of all tasks undertaken but an outline record of the main responsibilities (5 to 8 maximum) and should be read in conjunction with the accompanying Job Purpose.

	1. In conjunction with the Head of Commercial Services, devise and continually evaluate an effective Marketing Strategy for Surrey Sports Park which supports the delivery of the overall commercial strategy. 
2. Measure all marketing activity against revenue generated. 
3. The creation, management and implementation of an annual marketing map to support the delivery of all revenue generating areas within the Sports Park through appropriate campaigns utilising the full marketing mix. 
4. This specifically includes: supporting the key revenue generating areas of membership, sponsorship, catering, sports participation, plus creating ticket sales campaigns to deliver budgeted ticket revenues for two franchises and the marketing of the sports participation activities related to both the franchises and to all other Sports Park programmes.
5. The creation, management and implementation of a marketing plan for all SSP properties 

6. Brand guardian for all of the Surrey Sports owned properties. 

7. Lead the marketing team in all areas of its activities, including liaising with external creative agencies where appropriate, resulting in the development and implementation of marketing campaigns and marketing materials which respond to briefs from the relevant departments with a key emphasis on driving commercial revenues.  
8. Control of marketing budgets for Surrey Sports Park ensuring that spend and marketing effectiveness are monitored and that marketing campaigns are managed in line with both the budget and the Marketing Plan.

9. Manage a team effectively with measurable KPIs and direction. 
N.B. The above list is not exhaustive.


